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Ricoh Billboard at Ginza 4-chome Crossing
Now 100% Eco-Powered Electronic
Eco-billboards to be installed in four locations around the world

Tokyo, July 10, 2014 -- Ricoh Company, Ltd. (President and CEO: Zenji Miura) is switching the
power source of its billboard installed on the roof of the San-ai Dream Center Building at the
Ginza 4-chome crossing in Tokyo to private power generation by solar and wind power, making it
a 100% eco-powered electronic billboard. Completion is scheduled for the end of August 2014.
To date, Ricoh has installed 100% eco-powered electronic billboards in New York™, London™
and Sydney™. Changing the billboard in Ginza will mean that the Company has installed eco-
billboards in each of its four marketing regions around the world, including the Americas, Europe,
Asia Pacific & China and now Japan. (In Japan, a 100% eco-powered electronic billboard was
installed in Kita-ku, Osaka in April 2003, though it was removed in June 2011 when a new
building was built in front of it.)

Since eco-billboards use no external power supply, depending on the weather they might not
always light up. Ricoh thus hopes to encourage environmental awareness among the public and
to take a further step toward a sustainable society, rather than merely promoting the Company
name. Installing these billboards is part of the the Company’s strategy, focusing on natural
energy to communicate its corporate stance. By using the 100% eco-powered electronic billboard
on the San-ai Dream Center Building, a landmark in the Ginza, which is the commercial center of
Japan, Ricoh hopes to encourage as many people as possible in the country and eventually the
entire world to remain aware of energy conservation.

Under the new configuration, the billboard will be lit by using

electricity stored in 20 batteries, generated by 78 solar panels
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and four small wind turbines. The average daily power generation

s is calculated as approximately 39,000 wh per day.
All employees of the Ricoh Group are united in their efforts to
move forward with initiatives to lower the Group’s environmental
impact, with the ambitious goal of reducing it to one-eighth of the
Fiscal Year 2000 levels by 2050. The Group has aggressively
made full use of natural energy in areas other than the eco-board.

Image of completed 100%
eco-powered electronic billboard
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Ricoh began purchasing Renewable Energy Certificates in 2002 and adopted eco-powered
systems at the Numazu Plant in 2006 and at a US production subsidiary in February 2011.

Details of Ricoh’s Ginza 4-chome Crossing Billboard

1. Location: Roof of San-ai Dream Center Building
5-7-2 Ginza, Chuo-ku, Tokyo
2. Dimensions: 14,540 mm (height) x 26,550 mm (width)
3. System specs: Solar panels 78 panels, small wind turbines 4 units, batteries 20 units
Average daily power generation 39,000 wh
4. Activation schedule: Scheduled for end of August, 2014

*1: Billboard at Times Square, New York (Began experimental lighting in April 2009,completed
in June 2010)

*2: Billboard in London (completed in June 2011)

*3: Billboard in Sydney (completed in July 2011)

Ricoh eco-board Special Site: http://www.ricoh.com/about/company/promotions/eco-billboards/

| About Ricoh |

Ricoh is a global technology company specializing in office imaging equipment, production print
solutions, document management systems and IT services. Headquartered in Tokyo, Ricoh Group
operates in about 200 countries and regions. In the financial year ending March 2014, Ricoh Group
had worldwide sales of 2,236 billion yen (approx. 21.7 billion USD).

The majority of the company's revenue comes from products, solutions and services that improve the
interaction between people and information. Ricoh also produces award-winning digital cameras and
specialized industrial products. It is known for the quality of its technology, the exceptional standard of
its customer service and sustainability initiatives.

Under its corporate tagline, imagine. change. Ricoh helps companies transform the way they work
and harness the collective imagination of their employees.

For further information, please visit www.ricoh.com/about/
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